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Abstract: Entrepreneurship is an important component for economic growth, 
innovation and job creation. In today’s rapidly evolving economy, fostering 
an entrepreneurial mindset among young individuals has become crucial to 
addressing the challenges of youth unemployment. University students, as future 
contributors to society, represent a key demographic for cultivating entrepre-
neurial intentions and skills. Entrepreneurial education plays an important role 
in this process, equipping students with the knowledge, skills, and attitudes 
needed to navigate the uncertainties of starting and managing a business. In the 
global market where technology is advancing rapidly, entrepreneurial education 
is more important than ever to prepare students for a dynamic and complex 
workforce. This research study examines the role of entrepreneurial education 
in shaping the entrepreneurial intentions of university students in Albania. Using 
the Theory of Planned Behavior (TPB) as the theoretical framework, the study 
investigates how attitudes, subjective norms, and perceived behavioral control 
as key components of the framework interact with entrepreneurial education 
to influence students’ intentions to start a business. This study is unique for the 
Albanian context, where research on the relationship between entrepreneurial 
education and entrepreneurial intentions remains limited. This research gener-
ates empirical evidence of the usefulness of the theory of planned behavior in 
explaining entrepreneurial intention. The results suggest that tailored educa-
tional programs can contribute to the development of entrepreneurial intentions 
among university students. This study emphasizes the critical role of education 
in nurturing future entrepreneurs and highlights the need for universities and 
policymakers to prioritize entrepreneurial education as part of their academic 
curricula. By investing in education that fosters critical thinking about business 
in general, Albania can empower its youth to new employment opportunities, 
ensuring a sustainable future.

Creative Commons Non 
Commercial CC BY-NC: This 

article is distributed under the terms of the 
Creative Commons Attribution-NonCom-
mercial 4.0 License (https://creativecommons.
org/licenses/by-nc/4.0/) which permits 
non-commercial use, reproduction and 
distribution of the work without further 
permission.

1.	 INTRODUCTION

Entrepreneurship plays an important role in economic growth, innovation, technological advance-
ment, creating new jobs, and productivity (Ambad & Damit, 2016; Farrukh et al., 2018; Park, 

2017; Shane & Venkataraman, 2000). In the context of the Western Balkans, a region marked by 
economic transitions, youth unemployment and limited job opportunities, entrepreneurship can be 
seen as a source to overcome these challenges (Ambad & Damit, 2016). There are a lot of studies on 
entrepreneurial intentions globally (Farrukh et al., 2017; Hueso et al., 2021; Karimi et al., 2016; Liñán 
& Fayolle, 2015; Maheshwari et al., 2023; Mei et al., 2020; Wach & Wojciechowski, 2016), but there 
is limited research focusing on the Western Balkans. With its unique socio-economic and cultural 
context, Albania presents a valuable opportunity for further study, contributing to current literature.

Albania has undergone significant economic and political transformation over the last few decades. 
Despite progress, the country continues to face structural issues, including high unemployment 
rates, particularly among youth and a lack of economic diversification. Entrepreneurship is often 
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proposed as a solution to these issues, yet the capacity of university students engaging in entre-
preneurial activities is still not explored properly. Higher education institutions can serve as hubs 
for skill development and innovation (Mei et al., 2020).

Entrepreneurial intentions (EI) refer to an individual’s personal belief and commitment that they are 
prepared to start a new business venture, and they plan to achieve this in the future (Farrukh et al., 
2018; Thompson, 2009). According to Ajzen’s (1991) Theory of Planned Behavior, entrepreneurial 
intentions are shaped by attitudes, perceived behavioral control and subjective norms, all of which are 
linked to the entrepreneurial activities and have been proven to be the predictors of entrepreneurial 
behavior (Kautonen et al., 2015). Considering the context, it’s crucial to understand the elements 
influencing students’ entrepreneurial intentions to start a business (Al-Mamary et al., 2020).

University students make a fascinating group for studying entrepreneurial intentions. In this phase 
of life, students make important career choices that are shaped by family background, education, 
and social experiences. With this in mind, the purpose of this study is to empirically verify Ajzen’s 
theory in the Albanian academic environment, with one additional variable – educational pro-
file. Specifically, it seeks to answer what key factors influence entrepreneurial intentions among 
university students in Albania.

The importance of this study lies in its potential to inform policymakers, educators, and aspiring 
entrepreneurs. By understanding the factors that affect entrepreneurial intentions, higher educa-
tion institutions can better design programs that nurture an entrepreneurial mindset. Moreover, 
the findings could inform government policies aimed at fostering entrepreneurship as a means 
of economic development.

The structure of the study is as follows: Section 1 reviews the literature on entrepreneurial inten-
tions, emphasizing key theories and studies. Section 2 details the research methodology, including 
data collection and techniques used for analysis. Section 3 presents the results and findings. The 
last section discusses implications for policy and practice as well as recommendations for future 
research.

2.	 LITERATURE REVIEW

Entrepreneurial intentions are individual states of mind that direct attention, experience, and actions 
toward a business concept, setting the form and direction of organizations at their inception (Bird, 
1988). Krueger (1993) defines entrepreneurial intentions as the tendency to have the potential to start 
one’s own business in the near future. Elfving et al. (2009) argue that in a broader context, entrepre-
neurial intentions take into account different factors, both personal and behavioral. In the context 
of university students, understanding entrepreneurial intentions is particularly important, as these 
students represent the future workforce and potential entrepreneurs. Hence, fostering entrepreneurial 
intentions can have a substantial impact on economic development (Munyo & Veiga, 2024).

The number of research studies about entrepreneurial intentions is substantial (Hueso et al., 2021), 
but since 2017, there has been growth in the literature regarding EI among university students 
(Maheshwari et al., 2023). Several studies try to explain entrepreneurial intentions such as Entre-
preneurial Event Model (Shapero & Sokol, 1982), the Model of Implementing Entrepreneurial 
Ideas (Bird, 1988), Maximization of the Excected Utility (Douglas & Shepherd, 2002), but the 
most used model in the literature remains Ajzen’s model the Theory of Planned Behavior (Sabah, 
2016; Sampene et al., 2023; Wach & Wojciechowski, 2016).
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Starting up a new firm clearly falls into the category of planned behavior, as few firms are started by 
accident (Autio et al., 2001). Ajzen (1991) states that intentions predict behavior and these intentions 
are predicted by attitudes towards the behavior, in this case, attitudes towards entrepreneurship, 
subjective norms and perceived behavioral control.

Attitudes towards entrepreneurship (ATE) refers to the degree to which a person has a favorable or 
unfavorable evaluation or appraisal of a certain behavior (becoming an entrepreneur) (Ajzen, 1991). 
Autio et al. (2001) highlight that a person’s will towards doing something can explain about 30% devi-
ation in behavior. Based on the correlation analysis carried out in 719 university students in Poland, 
Wach and Wojciechowski (2016) found that students with a very positive attitude towards becoming an 
entrepreneur have high entrepreneurial intentions (EI), meaning that these students are ready to make 
a lot of efforts to start and run their own business (r = 0.80). Ambad and Damit (2016) and Anjum et 
al. (2018) highlight that ATE has the highest contribution towards EI. Several research studies show a 
positive and direct relationship between attitude towards entrepreneurship and entrepreneurial inten-
tions (Al-Jubari et al., 2019; Al-Mamary et al., 2020; Almobaireek & Manolova, 2012; Dinc & Budic, 
2016; Douglas & Fitzsimmons, 2013; Liñán & Chen, 2009; Moriano et al., 2012; Sampene et al., 2023).

–	� Hypothesis One: Attitude towards entrepreneurship has a positive effect on entrepreneurial 
intentions. 

Subjective norms (SN) refer to the perceived social pressure to perform a certain behavior (to start 
a new venture) (Ajzen, 1991). Opinions of important people (i.e., family members, close friends, 
and other influential people such as teachers, successful entrepreneurs, and enterprise advisors 
etc.) are believed to shape the formation of entrepreneurial intentions (Solesvik et al., 2012). The 
study conducted among 425 university students in Turkey highlights a positive relationship between 
support from family and friends with students’ decision to become an entrepreneur (Yurtkoru et 
al., 2014). Similar research also indicates that social norms are positively associated with students’ 
EI (Al-Jubari et al., 2019; Ambad & Damit, 2016; Anjum et al., 2018; Sampene et al., 2023; Siu 
& Lo, 2013). Other studies found SN to be the weakest predictor of students’ EI (Almobaireek & 
Manolova, 2012; Liñán & Chen, 2009), while some studies show social norms are not significant 
to students’ EI (Barba-Sánchez et al., 2022; Saleem & Raja, 2014).

–	 Hypothesis Two: Social norms have a positive effect on entrepreneurial intentions.

Perceived behavioral control (PBC) refers to the perception of ease or difficulty in the fulfillment 
of the behavior of interest (becoming an entrepreneur) and is similar to perceived self-efficacy 
(Bandura, 1997; Liñán et al., 2011). According to Pihie and Bagheri (2013), perceived behavioral 
control refers to the confidence individuals have in their ability to effectively perform the necessary 
tasks for launching and managing a new business. Since PBC is similar to feasibility and self-ef-
ficacy, several studies have attested that PBC has a positive and direct impact on entrepreneurial 
intentions (Al-Jubari et al., 2019; Almobaireek & Manolova, 2012; Ambad & Damit, 2016; Anjum 
et al., 2018, 2018; Iakovleva et al., 2011; Liñán & Chen, 2009; Pihie & Bagheri, 2013; Sabah, 2016; 
Saleem & Raja, 2014; Wach & Wojciechowski, 2016).

–	� Hypothesis Three: Perceived behavioral control has a positive effect on entrepreneurial 
intentions.

A study conducted in Turkey found that entrepreneurship education is resourceful for acquiring knowl-
edge on entrepreneurship and thus positively affects the entrepreneurial intentions of university students 
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(Turker & Sonmez Selcuk, 2009). Several studies indicate a positive connection between entrepreneurial 
education and entrepreneurial intentions of university students (Ferreira et al., 2017; Hattab, 2014; Küttim 
et al., 2014; Zhang et al., 2014). In a study of 559 university students who received entrepreneurship 
education in Vietnam, entrepreneurship education is found to moderate the relationship between ATE, 
SN, PBC and EI (Duong, 2022), similar to other studies (Ambad & Damit, 2016; Entrialgo & Iglesias, 
2016; Sampene et al., 2023), while Tessema Gerba (2012) found that business management students tend 
to have higher entrepreneurship intention than engineering students. Wach and Wojciechowski (2016) 
suggested that it is of great importance to conduct future studies that enable comparisons between 
variables that influence entrepreneurial intentions among different university majors or educational 
profiles. Based on the above-mentioned arguments, we propose the following hypothesis:

 –	� Hypothesis Four:Students of economic profiles have higher levels of entrepreneurial inten-
tions than students of non-economic profiles.

3.	 RESEARCH METHODOLOGY

3.1.	 Sample and Data Collection

The research study uses the Theory of Planned Behavior (TPB) framework to explain entrepreneurial 
intentions of university students in Albania. The study aims to analyze how TPB antecedents and 
educational profile affect EI. The study sample consists of 153 students enrolled at the University 
of Shkodra. Students were selected based on their willingness to participate in the study, with a 
focus on students in the third year of the study or students pursuing a master’s degree, since this 
category has developed clear career plans.

Data were collected using the Entrepreneurial Intention Questionnaire (EIQ) developed by Liñán 
and Chen (2009), a tested and validated instrument for measuring entrepreneurial intentions 
based on TPB (Liñán et al., 2011; Rueda et al., 2015). The survey was distributed in person to 
university students for a period of eight weeks during March and April 2024, which was followed 
by the construction of the database. This method ensured ease of access and a higher response 
rate. Each participant received a cover letter explaining the purpose of the study and ensuring the 
confidentiality and anonymity of their responses.

The questionnaire consisted of two parts. The first part consisted of demographic questions (age, 
gender, study level, study profile, labor experience, entrepreneurial considerations). The second 
part of the study consisted of questions regarding the variables of the study, divided into 4 groups 
(A: Entrepreneurial intentions, B: Attitude towards entrepreneurship, C: Social norms, D: Perceived 
behavioral control). These groups consisted of 4-6 specific questions, evaluated subjectively by 
the respondents on a 7-point Likert scale.

3.2.	 Demographic Profile

The sample consisted of 153 university students from various faculties at the University of Shkodra. 
The majority of respondents were aged between 21 and 25 years, and 72.6% were females. Regarding 
academic study level, 55.6% of participants were enrolled in Master’s programs, while 44.4% were in 
the third year of the study in Bachelor’s. In terms of labor experience, 76.5% of respondents reported 
having work experience. When asked about entrepreneurial considerations, 84.1% of students indi-
cated an interest in entrepreneurship. The educational profile of the participants revealed that 69.3% 
came from economic disciplines, while 30.7% were enrolled in a non-economic educational profile.
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3.3.	 Measures

Variables were constructed using Liñán and Chen (2009) Entrepreneurial Intention Questionnaire. 
Attitude towards entrepreneurship consisted of five items, Social norms consisted of four items, 
with one additional item in comparison to EIQ “Other important people”, perceived behavioral 
control consisted of six items, and Entrepreneurial intentions consisted of six items.

Additionally, the study considers the educational profile of university students. After the creation 
of the database with students’ responses, data were then coded to create two groups: one repre-
senting students of an economic educational profile and the other of a non-economic educational 
profile. In this line, hypotheses regarding the educational profile were tested.

4.	 RESULTS

4.1.	 Factor Analysis and Reliability

Factor analysis is a statistical technique used to identify underlying relationships between measured 
variables by grouping them into latent constructs or factors (Meyers et al., 2013). This method 
provides a means to consolidate scattered information from multiple variables into a smaller, more 
manageable number of factors. This study used factor analysis with Varimax rotation. When per-
forming such an analysis, importance should be paid to the factorial weights of each item. Each 
item had a factor loading higher than 0.70.

Table 1. Summary of measurement scales

Constructs Items α Factor 
loading

ATE

Being an entrepreneur implies more advantages than disadvantages to me
A career as an entrepreneur is attractive to me
If I had the opportunity and resources, I’d like to start a firm
Being an entrepreneur would entail great satisfaction for me
Among various options, I would rather be an entrepreneur

0.880

0.727
0.876
0.808
0.843
0.862

SN

Your close family
Your friends
Your colleagues
Other people who are important to you

0.881

0.841
0.883
0.882
0.825

PBC

To start a firm and keep it working would be easy for me
I am prepared to start a viable firm
I can control the creation process of a new firm
I know the necessary practical details to start a firm
I know how to develop an entrepreneurial project
If I tried to start a firm, I would have a high probability of succeeding

0.913

0.721
0.809
0.879
0.884
0.884
0.842

EI

I am ready to do anything to be an entrepreneur
My professional goal is to become an entrepreneur
I will make every effort to start and run my own firm
I am determined to create a firm in the future
I have very seriously thought of starting a firm
I have the firm intention to start a firm someday

0.924

0.834
0.870
0.850
0.884
0.898
0.781

Source: Own processing

In order to measure reliability, we used the coefficient Cronbach’s Alpha. The measure “EI” 
reported the highest level of Cronbach’s alpha (0.924). On the other hand, Cronbach’s alpha for 
the measure “PBC” was 0.913, for the measure “SN” was 0.881, and for the measure “ATE” was 
0.880. All of these levels indicate adequate reliability (Hair et al., 2010).



210

10th International Scientific-Business Conference LIMEN 2024
Selected Papers

4.2.	 Findings and Discussion

To test whether or not ATE has a positive effect on EI, we performed a simple regression analysis, 
using EI as the independent variable and ATE as the dependent variable. The results of the simple 
regression analysis indicated that there was a significant relationship between ATE and EI (F 
(1,151) = 71.893, p = 0.000). The standardized regression coefficient (β) for ATE was 0.568, indi-
cating a moderate positive effect. This effect was statistically significant, 𝑡(151) = 8.48, 𝑝 < 0.001, 
suggesting that individuals with a more favourable attitude toward entrepreneurship tend to have 
higher entrepreneurial intentions. Consequently, Hypothesis One was supported. These findings 
provide strong statistical evidence that EI is positively and significantly influenced by ATE. The 
findings of this study are in line with previous studies (Al-Jubari et al., 2019; Al-Mamary et al., 
2020; Almobaireek & Manolova, 2012; Dinc & Budic, 2016; Douglas & Fitzsimmons, 2013; Liñán 
& Chen, 2009; Moriano et al., 2012; Sampene et al., 2023).

A simple linear regression was conducted to examine whether SN significantly affects EI, using EI 
as the independent vaiable and SN as the dependent variable. The model was statistically signifi-
cant, F(1,151) = 5.07, p = 0.026, indicating that SN significantly predicts EI, though the effect size 
is small. The standardized regression coefficient (β) for SN was 0.180, indicating a weak positive 
effect. This effect was statistically significant, t(151) = 2.25, p = 0.026, suggesting that individu-
als with stronger perceived social norms tend to have slightly higher entrepreneurial intentions. 
While the results indicate a statistically significant relationship between SN and EI, the effect size 
is weak, suggesting that other factors may have a stronger influence on SN, similar to previous 
studies highlighting SN as the weakest predictor of EI (Almobaireek & Manolova, 2012; Liñán 
& Chen, 2009). Hence, we can confirm that Hypothesis Two was supported.

A simple linear regression was conducted to examine whether PBC significantly affects EI, using EI as 
the independent variable and PBC as the dependent variable. The model was statistically significant, F 
(1,151) = 130.15, p < 0.000, indicating that PBC significantly predicts EI. The standardized regression 
coefficient (β) for PBC was 0.680, indicating a strong positive effect. This effect was statistically signifi-
cant, t (151) = 11.41, p < 0.000, suggesting that individuals with higher perceived behavioral control tend 
to have significantly higher entrepreneurial intentions. Hence, we can confirm that Hypothesis Three 
was supported, and is in line with previous studies (Al-Jubari et al., 2019; Almobaireek & Manolova, 
2012; Ambad & Damit, 2016; Anjum et al., 2018, 2018; Iakovleva et al., 2011; Liñán & Chen, 2009; 
Pihie & Bagheri, 2013; Sabah, 2016; Saleem & Raja, 2014; Wach & Wojciechowski, 2016).

An independent samples t-test was conducted to determine whether students from an economic 
profile have higher EI compared to students from non-economic profiles. Students of economic 
profile (M = 4.95, SD = 1.39) reported significantly higher levels of Entrepreneurial intentions 
than students of other university profiles (M = 4.28, SD = 1.34); t(151) = 2.763, p = 0.006. Hence, 
Hypothesis Four is supported, similar to the study of Tessema Gerba (2012).

5.	 FUTURE RESEARCH DIRECTIONS

Future studies should aim to expand the sample size and include students from multiple universities 
across Albania to enhance the generalizability of the findings. A larger and more diverse sample 
would provide a more comprehensive understanding of the factors influencing entrepreneurial 
intentions among students. Additionally, longitudinal research designs should be employed to 
track changes in entrepreneurial intentions over time, allowing researchers to assess the stability 
of entrepreneurial attitudes and the impact of educational interventions or economic shifts.
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Further research could also explore additional psychological, social, and economic factors that may 
influence entrepreneurial intentions, such as family background, access to financial resources, and 
exposure to entrepreneurial role models. Incorporating qualitative methods, such as interviews 
or focus groups, could provide deeper insights into students’ motivations and perceived barri-
ers to entrepreneurship. Moreover, comparative studies between students in different academic 
disciplines and countries could offer a broader perspective on how educational backgrounds and 
cultural contexts shape entrepreneurial intentions.

6.	 CONCLUSION

This study provides empirical support for the Theory of Planned Behavior in the context of 
entrepreneurial intentions among students in Albania. The findings reaffirm the robustness of 
TPB, aligning with Ajzen (2015) assertion that the TPB is alive and well and not ready to retire. 
The study confirms that attitudes, social norms, and perceived behavioral control all contribute 
to shaping students’ entrepreneurial intentions, reinforcing the predictive power of TPB in entre-
preneurial research.

Among the three TPB components, perceived behavioral control emerged as the strongest predictor 
of entrepreneurial intentions, a finding consistent with prior studies (Autio et al., 2001; Peterman 
& Kennedy, 2003). This suggests that students who perceive higher self-efficacy and control over 
the entrepreneurial process are more likely to form strong entrepreneurial intentions. The role of 
PBC highlights the importance of fostering an educational environment that enhances students’ 
confidence in their entrepreneurial capabilities, as well as providing them with practical skills 
and resources that facilitate entrepreneurial action.

Additionally, this research contributes to the validation of the Entrepreneurial Intention Question-
naire (EIQ) developed by Liñán and Chen (2006, 2009). The results demonstrate the applicability 
and reliability of the EIQ in the Albanian context, further establishing its effectiveness in meas-
uring students’ entrepreneurial intentions across diverse cultural and educational settings. By 
confirming the validity of this instrument, the study supports its continued use in future research 
aimed at assessing entrepreneurial intentions.

Finally, the findings emphasize the critical role of entrepreneurial education in shaping students’ 
attitudes, perceived behavioral control, and, ultimately, their entrepreneurial intentions. This 
underscores the need for universities to integrate entrepreneurship education into their curricula, 
offering students not only theoretical knowledge but also experiential learning opportunities that 
foster entrepreneurial skills and mindsets. As Albania continues to develop its entrepreneurial 
ecosystem, educational institutions and policymakers should consider the implications of this 
study to design more effective programs that inspire and equip students for entrepreneurial careers.
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